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2011 MEDIA PLANNER
Bank Investment Consultant is the leading information 
source for the retail banking channel. Delivering a targeted 
print circulation of 26,100 retail bank advisors per month and  
17,200 registered online users, Bank Investment Consultant 
and BankInvestmentConsultant.com provide the sales and 
marketing strategies bank executives and consultants need 
to generate more assets.

Reach this exclusive audience of advisors with our magazine, 
website, e-newsletters, conferences and custom publishing 
for complete market coverage. 

Total Audience 36,700
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EDITORIAL CALENDAR 2011

ISSUE 
MONTH

SPACE  
CLOSE

MATERIALS  
DUE

EDITORIAL  
FOCUS

Resource 
Guides*

BONUS  
DISTRIBUTION

January 12/8 12/14 •	Industry Outlook 
   Highlighting results of our reader     
   survey on outlook for business
•	The Outlook for Commodities (gold)

February 1/13 1/20 •	The PNC Story
•	Hunting Elephants: TPMs talk about 	
	 landing their biggest clients
•	Fiduciary Fallout
•	Equity Indexed Annuities

•	BIC’s Exceptional Manager 		
	 Workshop (NYC)

March 2/11 2/17 •	The Commissioned Life 
•	Green Investing 
•	Software Roundup 
•	Whole Life Insurance

•	Annuities & Insurance     
   Guide

•	BISA Annual Conference
•	Women Advisors Forum (Miami)

April 3/11 3/17 •	Annual Recruitment and  
	 Compensation Issue  
	 Highlighting results of our reader  
	 survey on compensation
•	Recruitment Roundtable
•	TPM Hiring and Firing 
•	Taxes

•	Women Advisors Forum (NYC)

May 4/8 4/14 •	BIC’s Top 20 Program Managers  
•	Real Estate 
•	Single Premium Annuities (and IRAs)

June 5/12 5/18 •	Extreme Marketing
	 Highlighting results of our reader  
	 survey on marketing
•	Retirement Roundtable
•	Retirement Planning 

•	Pershing INSITE
•	Morningstar, 		
•	Women Advisors Forum (Chicago)

July 6/9 6/15 •	Time Management 
•	Social Networking 
•	Whole Life Insurance

August 7/8 7/14 •	Take Time Out 
•	Working With Next Generation
•	Investing In Water
•	Annuities

September 8/11 8/17 •	Small Business Clients
•	TPM Report Card
•	Life Planning 

• Third-Party Marketers •	FPA Annual Conference
•	BISA Fall Symposium

October 9/9 9/15 •	Financial Planning: 
   Highlighting results of our reader     
   survey on financial planning
•	Cross-Sell Roundtable
•	Alternative Investing

•	ETF 360 Conference
•	Women Advisors Forum (Boston) 

November 10/14 10/20 •	Year-End Tax Planning
•	Spotlight On Annuity Features

•	Financial Behavior in Retirement 	
	 Summit
•	Women Advisors Forum  
	 (Santa Monica)

December 11/8 11/14 •	BIC’s Top 50 Bank Reps
•	Charitable Giving  

Advertising opportunites are subject to availability and dates are subject to change.
Editorial calendar subject to change and is current as of October 2010.
*Please see Resource Guide editorial calendar for closing dates. 

Free Ad  
Testing
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DISPLAY ADVERTISING RATES 2011

Short Rate 
Advertisers will be short-rated if, within a 12-month period from date 
of first insertion they do not use the amount of space (frequency) upon 
which their billings have been based. Advertisers will be rebated if, within 
a 12-month period from date of first insertion, they have used sufficient 
additional space to warrant a lower rate than at which they have been 
billed. Rebates will be offered as a credit toward future advertising 
scheduled or as a cash reimbursement.

Cancellation
Cancellations accepted only before final date for reservation and must 
be in writing. 90-day advanced notice is required for preferred positions. 
Cover positions are non-cancellable. Advertisers will be responsible for 
late cancellations.

All rates are gross unless otherwise noted.  
Rates are subject to change.

�Send materials to: 
SourceMedia/Bank Investment Consultant 
One State Street Plaza, 27th Floor 
New York, NY 10004 
Attn. Bank Investment Consultant Trafficking 
Tel. 212.803.8451

Frequency open 3x 6x 9x 12x 18x 24x 36x

Full Page $10,030 $9,570 $9,110 $8,720 $8,490 $8,260 $7,990 $7,650

2/3 Page $8,905 $8,415 $7,725 $7,460 $7,345 $7,085 $6,850 $6,625

1/2 Page Island $8,070 $7,840 $7,615 $7,340 $6,885 $6,660 $6,280 $6,105

1/2 Page $7,495 $7,035 $6,690 $6,515 $6,195 $5,965 $5,710 $5,480

1/3 Page $5,880 $5,535 $5,305 $5,160 $5,050 $4,935 $4,795 $4,545

Frequency open 3x 6x 9x 12x 18x 24x 36x

Full Page $8,185 $7,615 $7,035 $6,690 $6,460 $6,225 $5,995 $5,765

2/3 Page $6,915 $6,460 $5,880 $5,535 $5,420 $5,305 $5,075 $4,845

1/2 Page IslanD $6,110 $5,765 $5,535 $5,305 $5,075 $4,845 $4,385 $4,150

1/2 Page $5,535 $5,075 $4,495 $4,265 $4,150 $4,040 $3,805 $3,460

1/3 Page $3,810 $3,575 $3,345 $3,230 $3,115 $2,995 $2,885 $2,765

NON-BLEED SIZE width x height

Full Page 7 7⁄ 8" x 10 1 ⁄ 2"

2/3 Page Vertical 4 1⁄ 2" x 10"

1/2 Page Island 4 1⁄ 2" x 7 1 ⁄ 2"

1/2 Page Horizontal 7" x 5"

1/3 Page Vertical 2 1⁄ 8" x 10"

1/3 Page Square 4 1⁄ 2" x 4 7⁄ 8"

BLEED SIZE width x height

single-page bleed 8 1/8" x 10 3 ⁄4"

spread (gutter bleed only) 15" x 10"

spread (full bleed) 16" x 10 3 ⁄4"

Any ad unit that measures in excess of the non-bleed requirements is considered to be a bleed unit 
and is subject to a 15% bleed charge.

4-Color
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BACK COVER $12,025 2-Color $1,165

INSIDE FRONT COVER $11,735 3-Color $1,510

INSIDE BACK COVER $11,535 5-Color $4,150

co
ver
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PRINT SPECIFICATIONS 2011

A. B.

D. F.

C.

 

E.

A. Full Page

7 7/8” (w) x 10 1/2” (h)

B. 2/3 Page  
Vertical

4 1/2” (w) x 10” (h)

F. 1/3 Page  
Square

4 1/2” (w) x 4 7/8” (h)

C. 1/2 Page  
Island

4 1/2” (w) x 7 1/2” (h)

D. 1/2 Page 
Horizontal

7” (w) x 5” (h)

E. 1/3  Page  
Vertical

2 1/8” (w) x 10” (h)
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PDF Specifications
We prefer to receive digital advertising 
files in Adobe’s PDF format created from an 
Adobe application using the PDF/X-1a:2001 
specification. Typically, PDF files are created 
from Postscript files utilizing Adobe Acrobat 
Distiller, but PDF’s created directly from InDesign 
will work as well. We do NOT recommend 
exporting PDF files directly from your native 
operating system, Quark or other non-Adobe 
applications. The results of exporting from non-
Adobe applications can be unreliable and will 
not meet our specifications because the profiles 
listed below were not used in the creation 
process. 

Creating PDF’s from an InDesign File
Adobe PDF Presets menu 
• Choose PDF/X-1a:2001 
• Then choose Export from the File menu

Creating PDF’s from a Quark File
First you will need to create a Postscript file from 
Quark and then create the PDF with Acrobat 
Distiller using the PDF/X-1a:2001 settings.  

Postscript and PDF Checklist

Check Page Size
•  �Page size should not be larger than the 

maximum allowable dimensions. Maximum 
single page image area is: 11” W X 17” H and 
maximum spread image is: 22” W X 17” H. 

•  �All pages should be built to trim size. All bleed 
elements should extend 1/8” or more beyond 
trim size. Please keep all images and copy 
within the live area, at least ¼” away from trim.  
The trim sizes for our publications are detailed 
in our rate card. 

•  �Crop marks indicating trim size should be 
placed at least 1/4” or more beyond bleed so 
they do not appear within that area where 
images may print.

Check Colors Used
•  �Ensure all color NOT intended to separate as a 

spot color is defined as Process color (CMYK)

Check Fonts
•  �Ensure that all fonts used are PostScript type 1 

or Open Type fonts. We do not accept TrueType 
or MultipleMaster fonts.

Check Images
�1. �All images must be CMYK or Grayscale TIFF or 

EPS, with a minimum resolution of  200 DPI for 
newsprint ads& and  300 DPI. for magazine ads.  

�2. Do not nest EPS file into another EPS file.
�3. Do not embed ICC profile with images.
�4. �Total ink density should not exceed 280% for 

magazine ads, or 240% for newsprint.

Proofs
All color documents must include a SWOP 
standard color proof. We will attempt to color-
match on press, as closely as possible, to what 
is provided. All B/W documents must include a 
composite laser.

Files can be sent on:
1. CD/DVD ROM 
2. FTP

Submission Information
Set your FTP Client software to the 
following configuration: (with proofs sent 
to the indicated address)
 
FTP Site Address: ftpfiles.sourcemedia.com 
User Name: AdDrop 
Password: rainbow 
Upload files to: /dropbox/AdMaterials
• �When files are uploaded, please notify 

Manufacturing Department.

Send files with proofs to:
SourceMedia/ 
Bank Investment Consultant
One State Street Plaza, 27th Floor
New York, NY 10004
Attn: Bank Investment Consultant Trafficking



ONLINE ADVERTISING RATES 2011

ENEWSLETTER Frequency Delivery NET RATE*

BIC Daily  
• 728 x 90 OR 300 x 250

Daily 6,873 $490 per day  
$2,290 per week 
$8,075 per month

BIC Online  
• 728 x 90 OR 368 x 60

Monthly 15,517 $2,375

Wealth Advisor  
• 728 x 90 OR 300 x 250

Monthly  
(2nd Wed.)

7,315 $2,375

What You Missed In  
Bank Investment  
CONSULTANT 
• 728 x 90 or 300 x 250

Monthly 5,000 $2,375

u Top and bottom positions available for 728x90 or 300x250 units
*Price is per e-newsletter per banner unit. Text ad pricing available on request.

Co-Branded Email (Your HTML content)

opt-in audience rate

15,000* $350 per 1,000 with $5,000 minimum

*Source: Bank Investment Consultant’s opt-in print and web users

CUSTOM E-Newsletters

Work with an experienced editor to create an original e-newsletter article on the subject of 
your choice. From “Retirement Planning” to “The Best Overseas Investments”, customized 
e-newsletters cover a variety of topics and can be sent to 18,000 Bank Investment 
Consultant readers. Call for pricing.

quick poll sponsorships

price per month includes

$2,200 Your logo prominently displayed on home page next to question

Discussion Board Sponsorship

Net Rate Includes

$5,500 per month/ 
6 month minimum

120x600 and 468x60 static banner on the discussion board 
pages

CUSTOM E-MEDIA 

solution net rate

Web Seminar $15,000 per event

Podcast $10,000 per event

Video Streaming Call for pricing

For all other custom marketing solutions, contact your account sales manager for pricing. Solutions include: 
Custom Surveys & Research, Digital Show Dailies, Microsites and Virtual Roundtables.

B
anner




 Sponsorships







channels includes RATE

Choose your Channel: • �Exclusive 300x250 and 
728x90 units on the 
channel of your choice

• �Company name on top 
of channel page

• �Up to five links to white 
papers or other content 
on your website

• �Dedicated email to our 
opt-in subscribers

$2,275 per month/  
6 month minimum per 
channel• �Annuities 

• �Bank Brokerage 

• �Estate Planning 

• �ETFs 

• �High-Net-Worth 

• �Insurance 

• �Investment Products 

• �Mass Affluent 

• �Philanthropy 

• �Retirement 

• �Roth Conversion Center 

• �Washington

Channel
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All online and enewsletter rates are net.

Accepted Formats
SourceMedia uses DART for Publishers. DART for Advertisers clients are encouraged 
to submit Internal Redirects. Other accepted formats are Static GIF, Animated GIF, 
JPEG, Flash and a variety of DART approved third-party Rich Media Agencies such as 
Atlas, Mediaplex, Point Roll, EyeBlaster, etc.

For more information,  
contact your ACCOUNT manager or:
Betty Lai
Digital Ad Coordinator
Betty.Lai@sourcemedia.com
212.803.8586

ADVISOR TV

AdvisorTV is hosted by Bank Investment Consultant editors and promoted throughout 
our website and e-newsletters. Sponsorship includes run-of-site advertising, a 15 
second pre-roll and a posted video asset in a select area on the landing page. 
$4,000 per month

Average Monthly Metrics-At-A-Glance
Page Views: 44,814   u   Visits: 22,622   u   Unique Visitors: 16,163   u   Time Spent: 10.2**
2010 Google Analytics Report — July - September   **2010 Lodestar Online User Survey

  www.BankInvestmentConsultant.com

UNIT specifications nET rate

Leaderboard 728 x 90, max file size 30k $1,900

Rectangle 300 x 250, max file size 30k $1,900

Skyscraper 120 x 600, max file size 30k $1,500

Skyscraper 160 x 600, max file size 30k $1,550

Pop-Up Unit specifications vary $2,550

Button 120 x 90, max file size 10k $560
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Classified Advertising 2011

Maximum Exposure. Exceptional Results.
Keeping your company and products top-of-mind in today’s competitive arena is challenging. To guarantee your product 
ads reach who you want, you need to place your ads where they will be read. Bank Investment Consultant magazine and 
Bank-InvestmentConsultant.com team up to deliver continuous visibility, putting you in front of 36,700* retail investment 
bank advisors and managers interested in your products and/or services.

Marketplace Message Center
The Marketplace Message Center is a strategically placed, highly visible section located on the homepage and throughout 
BankInvestmentConsultant.com where it will be seen and acted on 17,200* advisors who are looking for solutions.

Marketplace
Bank Investment Consultant Marketplace is an ideal environment for direct response advertisers to 
showcase their products and services to a qualified print audience of 26,100* retail bank advisors. 
With ads placed under distinctive headings and categories, this is the place to reach product specifiers 
making purchasing decisions.

NET RATES (Per Month)
Message Center Options Open 3x 6x 12x

Headline, text and logo $800 $780 $750 $700

Creative (220x200 PDF, JPG, GIF) $1,200 $1,160 $1,130 $1,060

NET RATES (4-Color, Per Issue)
size Open 3x 6x 12x

2.2" x 2.6" $175 $170 $165 $150

3.4” x 2.15” $200 $195 $180 $175

4.52" x 2.15"  
Special Recruitment Section

$250 $240 $235 $220

3.4” x 4.3” $350 $340 $330 $300

4.5” x 4.5” $500 $485 $470 $440

specifications
Specs headline / text / logo 

Headline max 2 lines (50-60 characters)

Body text 10 pixels (170-200 characters) 

Company logo 88x31 pixels 

* Source: Publisher’s Own Data, December 2010 

Contact your sale representative to get started today.
Nina Barba   |   Classified Sales Manager   |   212.803.8548   |   nina.barba@sourcemedia.com

Bank Investment Consultant Recruitment Zone

 

Recruitment  
&  

Classified

3 month trial  
in print  

and online

www.bankinvestmentconsultant.com

PRINT: 
 4.52” x 2.15”  

Recruitment Ad

ONLINE:  
220 x 200 Message Center 

Ad
Homepage  

and  
Run of Site

For details  
please contact

Classified Sales Manager  
Nina Barba 

(212) 802-8548 
nina.barba@sourcemedia.com

 



DIGITAL AD SPECIFICATIONS 2011

Online Specifications

Accepted Banner Formats:

• GIF (Static or Animated)     • JPEG (static or animated)       • Flash (see instructions below)
SourceMedia also accepts redirects from a variety of DART approved third-party 
Rich Media Agencies such as Atlas, Mediaplex, Point Roll, EyeBlaster, etc.:

• All files must be 30K or less	 • Max looping: indefinite    • Max animation: 15
• Max frame rate for flash: 18fps	 • Audio must be user initiated
Note: For e-newsletters we cannot serve any 3rd party tags, rich media redirect tags or Flash files. 
Also, while we accept animated .gif files for newsletters users of Outlook ‘07 will not 
be able to view them correctly.  We recommend using static images for newsletters.
• e-newsletter ads are set live for six (6) months
• e-newsletter materials are due: 5 business days prior to issue date

Rich Media 

Standard Rich Media File Formats Accepted   
1. Approved 3rd Party Rich Media  2. Flash  3. HTML 
Approved Rich Media Vendors   
Banner: DoubleClick, Atlas, Eyeblaster, Mediaplex, PointRoll, Unicast, Viewpoint, BlueStreak,  
Flash, HTML,   
Expandable/Out-of-Banner: DoubleClick, Eyeblaster, Linkstorm  
Interstitial Floating Ads: DoubleClick, Eyeblaster, Atlas, Mediaplex 
Lead Time for Standard RM Banners: 3 business days prior to campaign’s start date.
Lead Time for Special RM Formats (Interstitial Welcome Ads, Peel-Backs, Expandables): 
Ad Materials due 10 business days prior to campaign’s start date.

Flash Coding Guidelines  

Please note that Flash ads must conform to the IAB interactive ad specs and guidelines—including 
file size, animation, and content-in addition to the specific coding specs noted in the SourceMedia 
Production Guidelines.
NOTE: If a third party is serving the ad, please follow that vendor’s instructions for coding the Flash 
click through. All the aspects of the ad (i.e. file size, animation, etc.) must be in accordance with 
SourceMedia ad specifications.
SourceMedia Flash Production Guidelines

Flash version: We support up to Flash version 10

Click Thru with Flash

To track when a user clicks within a flash, a ClickTag variable MUST be embedded in the .fla file.  
Please follow this example and instruction:
1.	 Add an invisible button making entire area of the banners clickable.
2.	 Attach the following object action to the button:
on (release) { 
getURL (_level0.clickTag, “_blank”);
**This will embed the ClickTag variable in the FLA file.  This allows the click-through URL to be 
modified at anytime during the campaign, as opposed to hard-coding the click command in the .SWF file.
Target=”_blank” is required in the “Basic Actions” to make sure the click thru opens a new window.
NOTE: The implementation is different for each version of Flash, please refer to Macromedia 
documentation for specific instructions and syntax for using ClickTag variable and the getURL action.
http://www.macromedia.com/resources/richmedia/tracking/ 
When submitting Macromedia Flash banner(s) you must supply: 
1.	 A compiled .swf file – 30K
2.	 A back-up standard GIF/JPEG image file for non-Rich Media enabled browsers – 20K
3.	 A click-through URL

Above reflects ad size not actual position. For more information on banner 
ad postion please visit www.BankInvestmentConsultant.com.

Ad Size 
(See diagram)

Dimensions 
(pixels)

Max File Size 
(:15 second animation)*

A. Leaderboard 728 x 90 30k, GIF, JPG, Flash

B. RECTANGLE 300 x 250 30k, GIF, JPG, Flash

C. Skyscraper 120 x 600 30k, GIF, JPG, Flash

D. Skyscraper 160 x 600 30k, GIF, JPG, Flash

E. Button 120 x 90 10k, GIF, JPG, Flash

Banner Sponsorships

*:15 animation includes multiple loops

Filenames

1.	 All files should begin with the same file name and may not exceed 12 characters  
	 excluding the extension name.  (Example: abc468x60.fla, abc.468x60.swf, 
	 abc468x60.gif)
The following characters should not be included in the filename: 

Ampersands: & ; Asterisks: * ; Slashes: / or \ ; Spaces:  ; Question Marks: ?
2.	 In order to preview the background color of your .swf file in DFP, ensure it is 
	 not set in Flash. Instead, set the bottom/last layer to have a graphic that spans the 
	 complete movie, so no matter what the background color is set to the user will 
	 always see the background color.

Submission Information

One-pixel border: SourceMedia highly recommends inserting a one-pixel border around 
the ads that have a white background so the user may be able distinguish it from white 
background areas of the site.
Referring URL/link and Tracking: SourceMedia will not schedule any campaigns with 
inactive referring URL/link (destination page/site) or 1x1 tracking pixels.

FTP Information

Email or FTP Information: Send materials and files using the following FTP. Please use 
the name of the folder or the subject line of the email to specify the name of the product 
where your ad will run. Email materials/notification to your  
Digital Ad Coordinator at betty.lai@sourcemedia.com 

FTP Site Address: ftpfiles.sourcemedia.com
Username: aduser
Password: fulcrum29

For More information, Contact:
Betty Lai
Digital Ad Coordinator
betty.lai@sourcemedia.com
212.803.8586

A.

C.

B.

E.

D.

Average Monthly Metrics-At-A-Glance
Page Views: 44,814   u   Visits: 22,622   u   Unique Visitors: 16,163   u   Time Spent: 10.2**
2010 Google Analytics Report — July - September   **2010 Lodestar Online User Survey

  www.BankInvestmentConsultant.com



Advertising Packages
E-Newsletters   
BIC Daily, BIC Online, Wealth Advisor
• �728x90 leaderboard or 300x250 rectangle, 30K max. GIF or JPG 

We recommend using static images for e-newsletters.

Channels
Exclusive 300x250 rectangle and 728x90 leaderboard, 30K max. 15 Seconds Max Animation, 
looping restriction – 30K
• ��Company name & logo – 88x31, 10K max.
• ��Up to 5 hyperlinks to white papers or other content on your website – Text title 90 

Character Max
• �It will take 5 to 10 business days to set-up your Channel
• ��You can change your ad creative and hyperlinks once a month 

(Allow 3 to 5 business days to implement any updates)

Discussion Boards
• �120x600 and 468x60 full banner positioned at top of Discussion Board page, 

30K max. 15 Seconds Max Animation, looping restriction 30K

E-Advertorial 
• ��Your message (HTML) will be sent out under the Bank Investment Consultant brand, 

highlighting your association with our publication
• �Files must be submitted in text and HTML format, 25K max.
• �Includes links to your website

In accordance with CAN-SPAM law and SourceMedia policy, clients must supply opt-out 
link and suppression file.  Below is our Checklist for email campaigns
 
Client Email Checklist
Please send the following materials to michael.streeter@sourcemedia.com 

	 4 HTML file, including an opt-out link at the bottom 

	 4 TXT version of the mailing (optional but recommended) 

	 4 �Suppression file (can be .txt, .xls or .csv format, and must contain all e-mail addresses 
of individuals who have opted out of past mailings) 

	 4 A completed Checklist

Quick Poll Sponsorships
• �Quick Poll with “brought to you by sponsor” branding spot (sponsor logo) 
• �88 x 31 clickable Logo, 15k max. 

Custom E-Newsletters
• �Includes your HTML Logo 250x90, 25k max. jpeg, .gif only
• ��Written and produced by our special projects department on the topic of your choice,  

up to 750 words
• �Ad Unit 120 x 600 skyscraper 25k max. jpeg, .gif only  

No looping restrictions, Flash files not accepted
• �3rd Party Tracking.*  Fully working URL Standard ad tags URL for creative images 

Must be provided by client/agency
• �Can be sent to 60,000 Bank Investment Consultant readers
• �Includes 500 reprints

* �SourceMedia does not provide click-through reports when 3rd-party tracking is implemented. (Client/
agency is exclusively responsible for generating post-launch metrics.)

AdvisorTV 
• ��	 Sponsor logo 300 pixels wide, .EPS format with transparency
•	 Pre-roll clip (for asset provided by sponsor): 12-15 seconds, 580 x 320 	  
	 minimum screen size, HD Quicktime .MOV format preferred or .AVI, or 
	 inquire about custom creation 
•	 Exclusive 728 x 90 leaderboard and  300 x 250 rectangle, .gif or .jpg under 
	 30k - animation or Flash ok
•	 Video (for asset provided by sponsor): title and abstract (1-2 sentences 
	 about the video), HD Quicktime .MOV format preferred or .AVI
•	 Optional video screenshot or thumbnail for placement of video asset: 580 x 320,  
	 320 x 180, 140 x 79 .jpg or .gif 

Web Seminars
• �Logo and acknowledgement of sponsorship on all marketing promotions, EPS or JPEG 

format (for registration page and email message)
• �728x90, 300x250, 30K max. banners for promotion on website and e-newsletters.
• �Turnkey event management provided by a dedicated project manager (event registration, 

speaker support, telemarketing, production and execution of live event and deliverables)

Client deliverable Checklist:

	 4 Title and Content brief:  Copy for marketing materials

	 4 Speakers Names (optional): To include in the registration page and email campaign

	 4 Qualifying Questions (optional): 1 to 3 for registration page

	 4 Seeded questions: 3 to 5 questions for Q&A session

	 4 Polling questions (optional): 1 to 3 questions) 

	 4 Presentation: Final version, in PowerPoint

• �Detailed reports providing valuable information gathered through the registration process 
or from audience interaction during the live event 

• �Archiving of the event on BankInvestmentConsultant.com for three months with link to the 
registration page

Podcasts
• �Acknowledged as sponsor on webpage created exclusively for the podcast series
• �Prominently displayed linked logo on podcast homepage
• �Five additional links on relevant material on you’re website
• �20-second pre-roll and 10-second closing message
• �Logo and acknowledgement of sponsorship on all marketing promotions including print, 

online and email elements to drive traffic to your podcast
	 – Full-page, 4-color print ad
	 – Email marketing campaign
	 – �728x90, 300x250, 30K max. banners promoting podcast on BankInvestmentConsultant.com 

and e-newsletters
	 – �728x90, 300x250, 30K max ads on the our site for three months 
• �Polling to all registered participants
• �Lead generation capabilities

Video Streaming 
• �Custom-branded content video recording, editing and development with original or 

repurposed materials 
• �Online video hosting, streaming or downloadable video formats provided 
• �Inclusion of pre-roll sponsorship logo or message for added brand exposure 
• �Fully comprehensive audience development including dedicated emails, ROS ad banners, 

and promotion in daily e-newsletters 
	 – �728x90, 300x250, 30K max. banners promoting video 

on BankInvestmentConsultant.com and e-newsletters

DIGITAL AD SPECIFICATIONS 2011

Average Monthly Metrics-At-A-Glance
Page Views: 44,814   u   Visits: 22,622   u   Unique Visitors: 16,163   u   Time Spent: 10.2**
2010 Google Analytics Report — July - September   **2010 Lodestar Online User Survey
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